People are a brand’
best storytellers.

a Xo.mamastyleoc
N Paid partnership - Los Angeles, California

people first

We have millions

of real Americans

ready to share

authentic stories T3

1,271 likes

xo.mamastyleoc LA is one of our favorite places to:

Eat, Shop, Play, Explore and learn about my culture

even more. Que pasa mi gente?! With cuisines from all
| ]

over Latin America and the world, some of the best
shopping spots, tons of places to explore. LA has it all!
ull And now we get to add @nascar to the list of rad
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Tens of of personal, visual,
thousands BRI Gl

Culturelle

Breaking the stigma

surrounding IBS
with Culturelle.

Qv
967 likes

mommyin40s #sponsored by Culturelle® Probiotics
| am always on top & of my kids health but a bit
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Real people sharing
real stories results
In brand lift.

TOMMYHEBEHHILFIGER

Community activists making
Tommy Hilfiger
relevant

resulting in +40%
brand favorability among
young women




Our approach is simple.




Deliver messages and
stories from messengers
people already trust

across any platform.




These personal and local
narratives generate more
engagement

click through rate

than traditional
campaign content.

people first



People trust their
communities.
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Gen Zers are 69% more likely to

make a purchase decision
based on arecommendation from a social
media influencer than other generations.'

LGBTQ+ communities
are loyal and influential advocates
for brands that resonate with them.?

-~ 859% of Black people are more

'Kantar, March 2020
2 Twitter Insiders UK, March 2020

likely to buy from brands

that feature someone from their identity
group in advertisements.®

s Amplifying Black voices in media — Nielsen October 2020



https://www.convenience.org/Media/Daily/2020/Mar/5/3-Gen-Z-Shoppers-Rely-Social-Influencers_Research
https://marketing.twitter.com/en_gb/insights/a-point-of-pride-how-well-do-brands-represent-the-lgbtq-plus-community
https://www.nielsen.com/insights/2022/amplifying-black-voices-in-media/

IMINASCAR

Latino fans

(j,'-‘_ zoey

¥ Join me on TikTok!

: B
In Los Angeles &
sharing passion

@zoey

#ad ¥ & Can't wait for Clash at the

Coliseum on Feb. 6th! Get your tickets at the
[ | link in the comments! k #pavetheway

#nascar #ZnascarinLA #sponsored
#onlyinLA

J1DoltTolt

Open app

19 Comments

A Amclia @

,a shainaolivia01
Paid partnership with ushank

[Ebank

Young adults

= sharing the
importance of

‘ed me to share something | wish | knew about
unance
Carlier in life. | personally wish | knew more about credit
' how credit scores work in order to be able to

| | |
vase and borrow confidently. I've always been
*about never
.ng money | don't have, but everyone could learn
~« more things about saving money
for UISI Bankl
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HOLOGIC

Women advocating for annual

Pap testsin
partnership with ¥
Hologic. cov g

131 likes

disneygirlie Do you know who else wears a white coau
that we should be seeing? A doctor who recommends
the Pap and HPV co-test for preventative care! %

disneygirlie
Paid partnership with precervtesting
Washington, DC

I've had a family member be diagnosed with cervi
cancer, so this is a very important issue to me. I'n
learning that one Pap may not be enough. We mus
regularly tested and start early, so we can prevent
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d" TikTok

Open app
Global videc community

Spectatingimyifriends
afterddyinglsollicanieat
myAWhite CastlelSliders
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Gamers loving

. . u

White Castle Sliders are my new

aming snack @ #sliders #whitecastle

Sliderbreak #LongLiveSliders )
|
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|

M, Tito The Duck
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ATEA
SESAME STREET

monica.mammaofboys
Lake Ridge, Virginia

Parents advocating

against racism with
Sesame Street.

Qv

713 likes

monica.mammaofboys Adventuring with my boys! W
are definitely a family that enjoys the outdoors. What
am loving the most is to see my kids interested in
nature. Valentino is very intuitive and loves to learn
about plants, creatures and animals. For us, it's so
important to create a connection at an early age. It
gives kids a sense of belonging, and understandir
that we are all part of this big world and that we a,
need to respect and care for it.
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gofastmommy
Phoenix, Arizona

N |

Genexa’~

Mothers partnering

L A with Genexa for
ov clean medicine

‘mommy Do you set healthy goals for just
If or do you set them for your family too? #ad |
+ | sort of think of myself first usually when it

~amac tn haalthy Anal eattine bt thic vaar L wantad ta

s o> o ) in Arizona.
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FLOORJ®,
DECOR 6%

Floor installers and contractors

sourcing materials
from Floor & Decor.

people first



Our partners:

AZO Cuturele  eMed.

DECORWY  Genexa’s nartroro HOLOGIC

o

fohmon-fohmon  jHealth [ JLincoln  ypygscar

CALIFORNIA SESANE STREET Shopko Optical.

(T 1 /

TOMMYE HILFIGER @bankm @\\;ti»e;?
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people first

Contact us today
info@peoplefirst.cc




